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Children’s and parents’ 
perspecives in Swedish 

addiction care 
 

 The majority of Swedish municipalities offer children of 

parents with alcohol and drug problems interventions, but few 

children receive these interventions. 

 

 Agreement between the Swedish government and SALAR 

2011-2015 

 

 Agreement between SALAR and Trygga Barnen 2015 

 



YOU ARE NOT ALONE.  
THERE IS HOPE.  
THERE IS HELP PROVIDED. 
 

 
www.tryggabarnen.org 



Trygga Barnen Foundation 

The Trygga Barnen foundation’s mission is to help 
children and youth, up to the age of 25, in families with 
addiction problems. We provide activities such as 
support groups, individual conversations and support 
online.  

Trygga Barnen strives to work with the public in order 
to raise awareness of alcohol and drug abuse affection 
on the children, and to raise the voice of our target 
group in society.  



Social Media 



”It was like a huge stone left my 
body” 



Söderköping municipality 

”I would like to 
describe our 
cooperation as; 
inspiring, innovative, 
joyful and 
developing” 
 
Social worker,  
Söderköping municipality  


